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Gender © u

Languages ©

Men  Women

INCLUDE people who match at least ONE of the following @
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Charity and causes

Community issues

Environmentalism

Religion

Sustainability

Volunteering

etailed targeting @

Interests = Hobbies and activities = Travel

Ecotourism

Nature

Exclude people or Narrow audience
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Audience size
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Y Aatailed
ur aela

ed targeting c
nte

Estimated daily results

Reach @
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Running We a er click
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Crafts
I nterests > Hobbies and activities > Home and garden >
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Budget & schedule
Define how much you'd like to spend, and when you'd like your ads to appear

Budget @  paily budget w

=r.ugd
Actual amount spent per day may vary. €

Schedule © Run my ad set continuously starting today

# Set astart and end date

Start  Fgg 8/2/2019

End [ 8/3/2019

B Time

Your ads will run for 28 days. You'll spend no more than $196.00.

Optimisation for ad delivery €

Link clicks »

Bid strategy € Lowest cost - Get the most link clicks for your budget €

Set a bid cap

When you are charged € Eink Click (CPC) }
More options

Ad scheduling €

Delivery type €@ Standard — Get results throughout your selected schedule
More options

Hide advanced options a

Back
You can set a daily budget here and either
“Optmi saton for ad delivery’ enables you
link clicks as this is really what we are
Click ‘“contnue’
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Identity

Choose how you want your business to be represented in your ad.

Facebook Page

count represents your business in ads. You can also Create a8 Facebook Page

@ York Buddhist Group +

Instagram account @
The selected Page has no Instagram account connected. Your ad will use the Page’s name and profile picture. add an Instagram account..

= |Jse selected Page

Format
Choose how you'd like your ad to look.

o
]

Carousel

Create an ad with 2 or

Single image

Create an ad with one

Single video

Create an ad with one video

Slideshow

Create a looping video ad

more scrollable images image or turn images into a video with up to 10 images
or videos
Choose the right Facebook page and the kind

t oo.

Yorkbuddhi stygmr&kbpdddhmst group @y mai l

Collection

Feature a collection of
items that opens into a full-
screen mobile experience.

Learn more.
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Select the link type for your ad Desktop News Feed w 2 of 15 < >
l o & Weme

(%) Facebook event
( York Buddhist Group
Sponsored - §

Try Messenger as your ad’s destination The Buddha recommended some very practical ways to help lead a happier
Based on your selection, your campaign would probably and more meaningful life. Join us on six Wednesday evenings from 6th June
drive more traffic to Messenger using the Messenger for a relaxed and friendly exploration of the way we can realise peace and
destination. Your audience and budget settings will be contentment in our world

saved

Change destination

Text

The Buddha recommended some very practical ways fo
help lead a happier and more meaningiul life. Join us on six
Wednesday evenings from 6th June for a relaxed and

friendly exploration of the way we can realise peace and
contentment in our world

—r——

Edit stories background colours €@

Website URL @

https:/lyorkbuddhistgroup.com/home/programme/

Build a Uat Do) aTas

YORKBUDDHISTGROUP.COM

,,,,, S Finding Peace in a Turbulent World Learn More
s \ No set charge - donate whatever you are able
Finding Peace in a Turbulent World
[ﬂ) Like () Comment &> Share
Call to action @
Leamn More w O vt o S e et A kiEgE

Refresh preview « Report a problem with this preview

Multiple languages (optional) @

-+ Create In Different Language

Now design your advert. The | ef hand column is the
right hand side is a preview with the 15 kinds of \

There is a box for choosing an image (this isn’t sl
a choice of wuploading your own or choosing one frol
suitabl i mage.

You have various choices in call to acton but ‘Leat
I't goes without saying that ttle, image and descri |
You' | | need to open a card account for payment

At the botom of the page there is a ‘' Review’ but on
goes to Facebook for approval which usually takes |
You can check the results as they happen . To do t|
beginning of these notes. -hhepd cbiokroantthehmesa: i
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I f you hover over the name of your campaign you wil

Yorkbuddhi stygr&kbp.dddhmst group@gmail . com



